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KEY FACTS 2009

¢ 9 Million participants (6.5 million in France).

e 1 100 local authorities and housing
organizations officially registered.

e 29 participating countries (20 countries of
the EU).

e An event placed under the patronage of the
European Union.

e A communication campaign with the theme
of Europe.



KEY FACTS 2009
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e 1100 national & regional partners
e 29 participating countries
e 9 million participants

EUROPEAN UNION

Austria - Belgium - Bulgaria - Cyprus - France - Czech Republic - Germany -
Italy - Ireland - Greece - Latvia - Luxemburg - Poland - Portugal - Romania

Slovakia - Spain - Sweden - UK

INTERNATIONAL

Bosnia - Canada - Croatia - Japan - Norway - Switzerland- Taiwan- Turkey -

Ukraine
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